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Tougher for family
businesses to deal
with succession
Survey finds such firms lack internal

working governing body elected
by the family to coordinate their

structures and governance practices

interests.

By PHYLLIS HO
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A business family is defined as

The panel made up of those in family businesses comprises (from left) Or Stephen Riady, executive chairman of OUE; Mrs
Michelle Sassoon, president and chief operating officer of Rubina Watch Company and The Coffee Bean & Tea leaf; Or
Wong Kam Shing, managing director of Kowloon Watch Company; Mr Ho Ren Hua, vice-president, executive director and
country head of China at Banyan Tree Holdings; Mr Rehan Amarasuriya, director of BP de Silva Holdings; and Mr Ankesh
Shahra, director of Ruchi Agritrading. The panel was moderated by Professor Annie Koh (right). PHOTO: SMU
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