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Translation:

Some 90% of fund managers are willing to pay premium for SGX-listed companies
with good investor relations

"Research showed that investor relations standards of listed local companies compared with companies in the
rest of the world were rated average. On a scale of 10, fund managers gave SGX-listed companies 6.42 points
for their investor relations practice.”

A company's investor relations is an important factor for institutional investors when they make their investment
decisions. 89% of Singapore-based fund managers are willing to pay a quantifiable premium for companies with
good investor relations.

A joint study by SMU and the Investor Relations Professionals Association (Singapore) (IRPAS) revealed the
above findings. When faced with two companies with similar scale, business mode, outlook, stock prices and
volume, but different investor relations standards, 89% of fund managers reveal they will be more willing to pay a
premium on the stock price of the company with better investor relations.

About 66% of respondents are willing to pay a premium of up to 15%, while another 24% are willing to pay a
premium of more than 15%. For a mid-cap company with a market value of S$500 million, a 15% premium trans-
lates into S$75 million.

The findings are based on the responses of 38 fund managers representing 27 institutional investors with esti-
mated equity assets under management (AUM) in Asia totalling over US$30 billion.

IRPAS General Manager, Joseph Chia said, “The results of this study confirms that investors do value good IR,
and that when compared to the more developed western markets, Singapore companies still have room for
improvement in meeting IR expectations of global fund managers.”

Research showed that investor relations standards of listed local companies compared with companies in the rest
of the world were rated average. On a scale of 10, fund managers gave SGX-listed companies 6.42 points for
their investor relations practice.

Principal Investigator of the study, SMU Associate Professor of Corporate Communication Practice, Dr Mark
Chong said, “Our findings show that companies can and should invest much more in Investor Relations than they
currently do, especially when doing so will result in a better valuation of their stocks."

Institutional investors have rated the "credibility of management and IROs" as the quality they value the most in
IR; a high degree of access to senior management and the ability of the investor relations department to provide
comprehensive and timely financial disclosure are two other factors valued most.

Fund managers gave a higher 7.18 rating to the 30 STI companies listed on the Singapore Exchange. Given the
limited captial and experience of small and mid-cap companies in investor relations, these companies were given
a mean score of 5.32.

Among the large-cap SGX-listed companies, institutional investors rated the following as having the best IR:
SingTel, CapitaLand, Singapore Airlines, Keppel Corporation, DBS Group and StarHub. Among the small- and
mid-cap companies, the top-rated companies were: Olam International, SingPost, Ascendas REIT, Boustead Sin-
gapore and Ezra Holdings.

Source: Lianhe Zaobao © Singapore Press Holdings Limited. Permission required for reproduction.
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